Online interpersonal sexual objectification experiences and Chinese adolescent girls' intuitive eating: The role of broad conceptualization of beauty and body appreciation.
Interpersonal sexual objectification experiences are pervasive in online communication contexts, and their influence on positive eating behaviors should not be ignored. Broad conceptualization of beauty refers to how widely women and girls define female beauty in terms of both internal and external characteristics, and body appreciation refers to loving, respecting, and holding a positive attitude toward the body. This study examined the association between online interpersonal sexual objectification (OISO) experiences and intuitive eating, as well as the mediating role of broad conceptualization of beauty and body appreciation. Participants were 1152 Chinese adolescent girls aged 11 to 15 years who completed a questionnaire survey measuring OISO experiences, broad conceptualization of beauty, body appreciation, and intuitive eating. The results showed a negative association of OISO experiences with broad conceptualization of beauty and intuitive eating. Mediation analysis using structural equation modeling showed a negative association of OISO experiences with intuitive eating through broad conceptualization of beauty and body appreciation. These results suggest that programs aiming to improve healthy eating behaviors could direct adolescent girls to criticize the appearance-focused mindset in online interaction and encourage them to focus on body functionality, such as health, creative endeavors, and communication with others.